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FOREWORD

With the acceleration of technological development, climate change demands, and changing
consumer tastes, rural tourism entrepreneurship has been fundamentally transformed. Volume
II  of  this  collection  addresses  the  contemporary  and  prospective  aspects  of  rural  tourism
development, with attention to introducing the latest research and applied planning strategies,
thereby  positioning  rural  communities  as  the  best  place  to  examine  innovative  tourism
sustainability.

Volume  II  deals  with  the  issues  and  opportunities  that  characterize  modern  rural  tourism
entrepreneurship  and  are  crucial.  This  book  explores  the  theme  of  forest  farming  to  help
people  reflect  on  community  thinking,  nature-based  adventure  tourism,  sustainable
entrepreneurship  via  data  analytics,  a  model  of  public-private  partnerships,  the  use  of
technology,  virtual  reality  applications,  leadership  in  women-led  community
entrepreneurship,  crowdfunding  tools,  and  new  financing,  across  eleven  chapters.  The
interaction  between  tradition  and  innovation  is  dynamic,  as  reflected  in  these  chapters,  in
which  rural  communities  take  advantage  of  modern  tools  while  maintaining  their  unique
identities and conserving the environment.

The chapters in Volume II show that successful rural tourism entrepreneurship continues to
rely  on  the  strategic  use  of  technology,  shared  forms  of  governance,  inclusive  leadership
development, and innovative financing. The case studies and research present national and
local destinations as examples of how to be on the global stage and preserve their authenticity
and sustainability.

These two volumes offer the complete roadmap for stakeholders who wish to promote rural
tourism  entrepreneurship  in  a  manner  that  brings  prosperity  to  the  region,  helps  maintain
cultural heritage, and supports environmental conservation. We believe that the information,
tools, and concepts in the books will be additional ingredients in turning rural communities
into dynamic, strong, and viable tourism destinations.

We owe our profound gratitude to all the contributing authors, whose wide experience and
global perspectives have enriched this collection and played a significant role in advancing
knowledge and practice in rural tourism entrepreneurship across the globe.

Ahmad Albattat
School of Global Hospitality and Tourism

Asia Pacific University of Technology & Innovation (APU)
Kuala Lumpur, Malaysia
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PREFACE

According  to  the  underlying  concepts  provided  in  Volume  I,  Volume  II  addresses  the
modern-day challenges and prospects shaping the future of rural tourism development. The
chapters in this book have shown how the use of technology innovation, strategic alliances,
inclusive  leadership,  and  innovative  financing  systems  can  assist  rural  communities  in
developing  resilient  and  competitive  tourism  businesses.

The themes covered in this book include the transformative use of forest farming to shift the
community mindset and preserve areas for sustainable development, as well as data-driven
methods  for  identifying  market  opportunities  in  the  Indian  market.  The  chapters  explore
advanced uses of technology, such as Geographic Information Systems (GIS),  Augmented
Reality (AR), and Virtual Reality (VR), and examine how rural destinations can use digital
technology to improve visitors' experiences while remaining authentic.

As an essential part of equitable development, the present volume pays considerable attention
to  the  problem  of  entrepreneurship  and  leadership  development  among  women  in  rural
tourism  communities.  Also,  modern  financing  schemes,  such  as  crowdfunding  and  social
impact investing, are discussed as new solutions for financing rural tourism projects in areas
where funding is particularly scarce.

A significant emphasis on public-private cooperation has been placed in the collection, using
case  studies  of  silk  tourism  in  Ramnagara,  Karnataka.  These  partnerships  show  how
combining  government,  private  sector,  and  community  interests  into  sustainable  tourism
enterprises can provide economic benefits while supporting sustainability, cultural heritage,
and environmental conservation.

Volume  II  is  aimed  at  business  leaders,  opportunity  innovators,  technology-innovation
providers, financial institutions, and communal leaders seeking to understand how modern
tools and strategies can help develop rural tourism. The chapters are effectively integrated
with theoretical and practical case examples that include not only conceptual frameworks but
also operational strategies.

The  general  message  of  this  book  is  clear:  rural  tourism  entrepreneurship  should  be
effectively developed by combining innovative ideas with traditions, leveraging technology,
and preserving cultural authenticity, while ensuring that the benefits of development are fairly
distributed  among  community  members.  Rural  people  should  not  have  to  choose  between
modernization and preservation; instead, they can have both at the same time with the help of
strategic entrepreneurship.

Heartfelt  thanks to all  the authors who represent many faces of rural tourism development
across  the globe.  The expertise  in  their  work,  the high level  of  research,  and the desire  to
achieve sustainable development have enabled the composition of such an exhaustive volume.
We believe that the information, practices, and case examples prominently described in these
pages  shall  be  invaluable  to  everyone  concerned  with  advancing  rural  tourism
entrepreneurship  and  sustainable  community  development.

Vipin Singh
School of Hotel and Tourism Management

Vellore Institute of Technology
Vellore, Tamil Nadu, India
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CHAPTER 1

Contributions  of  Entrepreneurial  Forest  Farming
in  Transforming  the  Community's  Mindset  to
Sustaining  the  Protected  Area  of  Meru  Betiri
National  Park
Fahrudi Ahwan Ikhsan1,*, Shida Irwana Omar2 and Eni Heldayani3

1 Faculty of Teacher Training and Education, University of Jember, Jember, Indonesia
2 School of Housing, Building and Planning, Universiti Sains Malaysia, Penang, Malaysia
3  Faculty  of  Teacher  Training  and  Education,  Universitas  PGRI  Palembang,  Palembang,
Indonesia

Abstract: Meru Betiri National Park is one of the biosphere reserves and conservation
areas  in  East  Java  Province,  Indonesia.  The  park,  at  the  same  time,  houses  the
settlements for hundreds of local people. Anthropogenic pressures in the National Park
have led to significant land-use changes, resulting in environmental degradation and
compromising  the  integrity  of  the  forest  zoning  system.  To  resolve  the  problems,
several strategies, such as ecotourism-based conservation activities, forest farming, and
social entrepreneurship practices, have been implemented in the park. Entrepreneurial
forest farming has been used as one of the transformation tools that can transform the
mindset of local communities in the park to generate additional income. This chapter
presents findings derived from the field observation, survey, and in-depth interviews
with the national park manager, non-profit organizations (NPOs), tourism awareness
groups, and the head of the village. Quantitative and qualitative data were triangulated
and verified through focus group discussions with all related stakeholders to provide an
integrated ecotourism village model for Meru Betiri National Park. The results of social
entrepreneurship  practices,  especially  in  transforming  community  knowledge  and
actions, indicate positive effects on the environment and economy of the local people.
For instance, local people have stopped illegally logging in parks to earn an income.
They  opted  to  process  medicinal  plants  to  produce  herbal  products  and  create  an
entrepreneurial business chain. The practice of sustainable ecotourism and conservation
entrepreneurial models is the key to reducing environmental pressure in national park
areas with different sites in other national park areas in Indonesia. The return of critical
land areas to sustainable national park areas impacts human-environmental interactions
spatially and temporally in protected areas.

*  Corresponding  author  Fahrudi  Ahwan  Ikhsan:  Faculty  of  Teacher  Training  and  Education,
University  of  Jember,  Jember,  Indonesia;  E-mail:  ahwan.fkip@unej.ac.id

Vipin Singh, Amrik Singh, Amjad Imam Ansari, A.K. Haghi & Nimisha Maheshwari (Eds.)
All rights reserved-© 2026 Bentham Science Publishers
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Keywords: Ecotourism village, Entrepreneurial forest farming, Local community,
Meru betiri national park, Transformation mindset.

INTRODUCTION

Human activity  and the  pressure  of  spatial  change  in  the  landscape  of  national
parks  cannot  be  separated.  Biological,  chemical,  and  geosystem  cycles  are
somewhat  affected  by  excessive  activity.  Humans  play  a  significant  role  in
preserving  environmental  life  through  deliberate  landscape  modifications.  In
national park areas, the study of conservation synergy is crucial to change people's
thinking  patterns  through  social  communities.  The  emphasis  on  environmental
education  based  on  knowledge,  experience,  values,  and  place-based  local
practices  encourages  changes  in  the  patterns  of  human  interaction  in  the
environment  (Toomey  et  al.,  2017).  The  change  in  mindset  impacts  the
complexity  of  environmental  protection  behavior  from the  dynamics  of  human
behavior.  Implementation  of  changes  in  concrete  actions  for  environmental
ecosystem conservation into actions to solve local problems sustainably (Ardoin
et al., 2020).

A paradigm shift in human-environment interactions within Meru Betiri National
Park  (MBNP)  is  imperative  to  foster  a  more  sustainable  future.  Conservation
strategies with a socio-economic context using community entrepreneurship are
the  key  to  improving  local  livelihoods.  Aseres  and  Siras  (2021)  show  that
conceptual  models  of  development  and  conservation,  in  theory  or  empirically,
positively  impact  conservation  in  protected  areas.  The  success  of  biodiversity
conservation encourages local community compliance in changing conservation
actions  based  on  protected  area  management  policies  (Andrade  and  Rhodes,
2012). The decision to involve local communities in protected area conservation
can  provide  environmental  change  actions  with  entrepreneurship-based
conservation.  The  involvement  of  local  communities  in  entrepreneurship-based
conservation  can  reduce  environmental  pressures  for  sustainable  development
policies  in  protected  areas  (Brondízio  et  al.,  2021).

Conservation  of  the  protected  area  of  MBNP  is  the  main  instrument  for
maintaining  biodiversity  and  landscapes.  Conservation  can  accommodate
community needs and reduce conflict by changing social communities' mindsets.
An  integrated  approach  is  a  long-term,  systematic  way  to  improve  the  social
dimension of communities in protected areas (Benetti and Langemeyer, 2021). A
previous study (Asmamaw and Verma, 2013) found that ecotourism activities in
environmental  area  conservation  in  the  Bale  Mountains  National  Park  can
improve the economy and society of the community. Social communities have a
role  in  research  results  (Agarwal  et  al.,  2022)  showing  that  community-based
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protected  forest  conservation  activities  have  an  impact  on  spatial-temporal
changes in the ecosystem and community traditions in Nan Province, Thailand.
Likewise, findings on the knowledge system and practices in Kobbo are key to
managing  natural  resources  in  the  core  area  of  Shato  in  its  protected  area
(Ameneshewa  et  al.,  2023).  The  interest  in  building  an  ecological  network  of
protected national parks based on integrated areas, theoretically and empirically,
according to (Yang et al., 2022), is the basis of the entrepreneurship system that is
the key to solving real problems of socio-economic development in overcoming
human pressure  on  the  environment.  The difference  between previous  research
and  this  research  lies  in  the  approach  to  protected  area  conservation  based  on
ecological  entrepreneurship and exploration of inquiry using mixed methods to
determine  the  impact  of  changes  in  sustainability  patterns  from  the  ecological
conservation model.

Fig. (1). Research location of Meru betiri national park.

The purpose of this study was to determine the impact of entrepreneurial forest
farming  on  local  communities  in  the  MBNP  area  (Fig.  1).  The  principles  of
sustainable  conservation  involving  local  communities  in  the  protected  area
landscape  zone  in  an  integrated  manner  emphasize  the  restoration  of
environmental  ecosystems  and  entrepreneurship  (Massiri  et  al.,  2019).  The
sustainability  components  accepted  by  local  communities  are  the  principles  of
conservation  design  and  management  of  natural  resources  in  this  biosphere
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CHAPTER 2

Nature-based  Adventure  and  Bicycle  Tourism:  A
Pathway to Sustainable Rural Tourism
Vineeta Kumari1,*, Dr. Sweety Jamgade2 and Megha Bagde3

1 Department of Front Office, M.S. Ramaiah University of Applied Sciences, Bengaluru, India
2 Department of Housekeeping, M.S. Ramaiah University of Applied Sciences, Bengaluru, India
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Abstract: Nature-based adventure and bicycle tourism have developed as an active and
sustainable travel method specifically appropriate for rural areas pursuing alternative
tourism development techniques. This chapter explores the possibility of nature-based
adventure  and  bicycle  tourism  to  promote  environmental  sustainability,  foster  local
economies,  and promote  cultural  exchange in  rural  regions.  It  explores  how nature-
based adventure and bicycle tourism are eco-friendly tourism, reduce carbon footprints,
and decrease environmental influences predictably correlated with mass tourism. The
chapter also emphasizes the economic benefits of nature-based adventure and bicycle
tourism, including job creation, increased local business income, and variation in rural
economies.  It  examines  the  importance  of  infrastructure  quality,  such  as  dedicated
bicycling  paths,  signboards,  adventure-friendly  accommodations,  and  policy
frameworks  sustaining  nature-based  adventure  and  bicycle  tourism  development.
Through  a  comprehensive  study,  diverse  sources,  including  academic  research,
government  white  papers,  and  reports,  were  systematically  examined.  Lastly,  the
discussion offers strategies for ensuring nature-based adventure and bicycle tourism's
long-term sustainability and positive impacts in rural areas. This chapter helps widen
knowledge  of  the  importance  of  nature-based  adventure  and  bicycle  tourism  in
promoting  sustainable  development  in  rural  tourism.

Keywords: Bicycle tourism, Cultural exchange, Carbon footprint reduction, Eco-
friendly transport, Environmental sustainability, Local economies, Nature-based
Adventure tourism, Rural development, Sustainable travel.

INTRODUCTION

Tourism  is  one  of  the  fastest-growing  industries  (Buning,  Cole,  and  Lamont,
2019). Nature-based adventure and bicycle  tourism  primarily  emphasize  nature-

*  Corresponding  author  Vineeta  Kumari:  Department  of  Front  Office,  M.S.  Ramaiah  University  of  Applied
Sciences, Bengaluru, India; E-mail: Vineeta.hk.hc@msruas.ac.in
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based  settings  and  involve  physically  active  tourism  (Rantala,  Rokenes,  and
Valkonen,  2018).  At  its  most  basic,  nature-based  adventure  tourism  is  related
toplaces and objects that are not human-made and visits and activities that occur
beyond  a  person's  familiar  environments  (Fredman  et  al.,  2009).  Thus,  nature-
based  adventure  tourism  can  be  considered  a  tourism  products  that  focus  on
seeing and doing activities without harming nature,  for example,  hiking, skiing
through the forest or mountain environments, sea-kayaking, mountaineering, etc.
(Janowski, Gardiner and Kwek, 2021). On the other hand, man-made adventure
tourism activities like skydiving, Ziplining, suspension bridges, theme adventure
parks,  etc.,  impact  the  environment  (Rabiyathul  Basariya  and  Ahmed,  2019).
Apart  from  nature-based  adventure  tourism,  bicycle  tourism  is  one  of  the
sustainable ways to explore nature, culture, and cuisine, and meet local people at
tourist  destinations.  In  bicycle  tourism,  bicycles  are  the  primary  means  of
transportation to explore destinations, and they give people a chance to experience
authentic  local  culture  without  polluting  the  destination  (Sevinç,  Harman,  and
Duran,  2018).  Thus,  bicycle  tourism is  vital  in  enhancing  rural  economies  and
social and environmental aspects.

Rural areas suffer from many negative progressions, such as relocation, lack of
job  opportunities,  demographic  aging,  masculinization  of  the  population,  and
lower educational and economic potential of residents compared with urban areas
(Kumar, 2016). The development of sustainable tourism in rural areas is helping
to solve these issues by conserving their culture, generating jobs, encouraging the
younger  generation  to  remain  in  their  hometown  instead  of  moving  to  cities,
reducing  carbon  emissions,  preserving  natural  beauty,  and  providing  a  healthy
environment for the locals and the tourists (Shikha Kapur, 2016).

The main objectives of this chapter are to explore the potential of nature-based
adventure  and  bicycle  tourism  as  sustainable  tourism,  mainly  for  rural  areas
seeking alternative tourism development  techniques.  This  study highlights  how
nature-based adventure and bicycle tourism promote environmental sustainability,
support  local  economies,  and  encourage  cultural  exchange  in  rural  areas.  It
examines  the  importance  of  infrastructure  quality,  such  as  dedicated  bicycling
paths,  signboards,  adventure-friendly  accommodations,  and  policy  frameworks
sustaining nature-based adventure and bicycle tourism development. This study
suggests  strategies  and  policy  frameworks  for  sustaining  the  growth  of  nature-
based adventure and bicycle tourism.
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THE  ROLE  OF  NATURE-BASED  ADVENTURE  TOURISM  IN
SUSTAINABLE RURAL TOURISM

The World Tourism Organization says sustainability is the future of tourism, and
nature-based adventure tourism has the potential to encourage the transformation
of  sustainable  tourism  in  rural  areas.  Tourists  are  increasingly  interested  in
experiences that involve immersion in nature and outdoor activities, such as eco-
tourism and sustainable rural tourism (World Tourism Organization—UNWTO,
2020).  Nature-based  adventure  allows  tourists  to  improve  their  mental  health,
physical  health,  personal  development,  and  chances  to  experience  intercultural
understanding of rural areas. It also promotes environmental protection and social
empowerment in rural communities (Gillian Pomfret, 2018). Adventure tourism
as  a  form of  sustainable  tourism is  a  potential  source  of  social,  economic,  and
environmental development, and the more the tourism industry is exploited in a
responsible  manner,  the  greater  the  development  of  a  country  (Janowski,
Gardiner,  and  Kwek,  2021).

Economic Contribution

Nature-based adventure tourism economic development refers to growth and aims
to  develop  changes  in  the  rural  area's  structure,  which  supports  adventure
activities and ensures improvements in the distribution of income and wealth for
local  communities  (Fossgard  and  Fredman,  2019).  Nature-based  adventure
tourism can promote rural areas and benefit them by raising economic funds to
maintain their regions. Its role in the economic development of rural destinations
and  its  impact  on  local  society,  economy,  and  the  environment  are  fully
understood,  even  though  nature-based  adventure  tourism  has  been  adopted
enthusiastically by many Third World nations (Steynberg and Grundling, 2005).
Economic sustainability includes the two previous principles, but also adds to the
nature-based adventure tourism argument the following dimensions:

Having the right balance between investment in nature-based adventure tourism●

activities, infrastructure, and levels of adventure tourism consumption (activities
and events);
Having the right balance between the nature-based adventure tourism offerings●

and the prices paid for these offerings, and
Having  continuous  improvements  (productivity)  in  the  methods  employed  to●

foresee the needs of the adventure tourist.

Nature-based  adventure  tourism  acts  as  an  instrument  for  economic  growth  in
rural areas. By expanding adventure-related activities, rural areas near mountains,
forests,  lakes,  and grasslands have great  chances to run nature-based adventure
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CHAPTER 3

Sustainable  Rural  Tourism  Entrepreneurship:  A
Data  Analytics  Approach  To  Indian  Market
Opportunities
Vineet Pandey1,* and Prerna Srivastava2
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Abstract: This chapter goes into the future of rural tourism as an engine for sustainable
economic development in India, explores the nexus of rural tourism entrepreneurship,
sustainability, and data analytics, and digs into how data-informed strategies can make
Rural Tourism (RT) programs more attractive and practical. Through data analytics,
this chapter is intended to bring actionable knowledge on the issues and opportunities
that rural tourism entrepreneurs face. This chapter is on the specific aspects of rural
tourism  in  India,  centered  around  themes  like  community  involvement,  cultural
heritage  conservation,  environmental  sustainability,  and  building  eco-friendly
infrastructure.  It  explains  how  these  help  deliver  sustainable  development  goals.
Several  data  analytics  techniques-  including  cluster  analysis  and  GIS,  measures  to
determine  sustainability  performance  are  used  to  measure  and  improve  those
endeavors.  It  enables  the  identification  of  emergent  trends  in  tourism,  the  optimal
marketing  strategy,  and  the  improvement  of  visitor  experience  while  ensuring
ecological and cultural sustainability. In many case studies scattered across India on
heritage villages, backwater retreats, tribal homestays, and wildlife sanctuaries, some
effective  paradigms in  rural  tourism of  this  kind are  identified,  balancing economic
progress  with  environmental  preservation.  Speaking of  a  challenging structure,  data
availability  and  quality,  and  privacy  issues  together,  with  the  necessity  to  devise
workforce requirements at local levels of development, strategic counsel proffered here
takes an all-inclusive look that overcomes every single obstruction through investing in
digital infrastructure and encourages the means and practices for sustainability.

Keywords:  AI  and  Machine  learning,  Data  analytics,  Digital  tools,
Environmental  sustainability,  Policy  support,  Rural  development,  Sentiment
analysis,  Sustainable  rural  tourism.
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INTRODUCTION

Sustainable  rural  tourism  holds  enormous  potential  as  a  tool  that  enables
concomitant  creation  of  economic  growth  and environmental  conservation  in  a
country as diversified and rich in resources as India. The rural sector, accounting
for more than 65% of the population, is an underutilized and promising domain
for tourism. RT shall find expression through generating jobs, stimulating local
business  activity,  and  rejuvenating  heritage  resources  (Alaa  et  al.,  2014).
Alternative  livelihoods  in  rural  tourism  in  India  and  alternative  avenues  for
poverty alleviation are essential because the country is pushing towards achieving
the SDGs, particularly SDG 8, Decent Work and Economic Growth, and SDG 12,
Responsible  Consumption  and  Production  (Alexander  et  al.,  2022;  Ana  Isabel
Polo et al., 2012). Applications of sustainable rural tourism are represented in Fig.
(1).

Fig. (1).  Overview of sustainable rural tourism.

Sustainable tourism can enhance the quality of life, reduce harmful environmental
impacts,  and  protect  the  environment,  leading  to  social  cohesion  and  a  very.
However, tourism needs to align with environmental sustainability principles that
preserve  the  very  same  resources  to  attract  visitors  so  that  these  goals  may  be
realized. This chapter details the primary role of sustainable tourism in rural India
by  discussing  growth  opportunities  through  a  data  analytics  framework  in
responsible tourism practice (Anu and Soumya, 2015). Table 1 shows the various
analytical techniques applied to rural tourism

Table 1. Analytical techniques in rural tourism.

Technique Purpose Data Required Applications

Cluster Analysis Segment tourists by
demographics

Demographic,
psychographic data

Market segmentation,
targeted marketing

Time Series Analysis Forecast tourist demand
trends Historical tourist data Demand forecasting,

resource planning

Geographic
Information Systems

(GIS)
Identify tourist hotspots Geospatial, location data Infrastructure and facility

placement
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Technique Purpose Data Required Applications

Sentiment Analysis
(NLP)

Analyze visitor
feedback

Text data from reviews
and social media

Customers experience
improvement

Sustainability KPIs
Analysis

Track and evaluate
sustainability

Environmental and
economic indicators

Sustainability assessment,
policy development

Data analytics is essential to promoting sustainable rural tourism because it allows
operators and policymakers to fully understand visitor behavior, optimize tourism
offerings, and implement sustainability-aligned strategies by combining data from
various sources (“Rural tourism,” 2022).

Table 2 shows the various data sources available for rural tourism analytics.

Table 2. Data sources for rural tourism analytics.

Data Source Data Type Description Applications in Rural
Tourism

Government Tourism
Databases

Demographic,
Economic

Tourist demographics,
spending patterns, and regional

data

Market segmentation, trend
analysis

Social media (e.g.,
Twitter)

Sentiment, Behavioral User opinions, preferences, and
activity tracking

Sentiment analysis, visitor
engagement strategies

Travel Review
Websites (e.g.,
TripAdvisor)

Feedback, Ratings Visitor experiences, satisfaction
ratings, reviews

Service improvement,
experience enhancement

GIS Data (e.g.,
Google Earth)

Geospatial,
Environmental

Location-based data on tourist
hotspots and environmental

impacts

Infrastructure planning,
impact assessment

Survey Data Psychographic,
Preferences

Direct information on visitor
interests, motivations, and

satisfaction

Tailored marketing,
product development

DATA  ANALYTICS  APPROACHES  FOR  SUSTAINABLE  RURAL
TOURISM

Data analytics can contribute to sustainable development in rural tourism through
key insights into market segmentation, demand forecasting, geospatial planning,
customer  sentiment,  and  sustainability  metrics  (Dan  and  Yu  Rong,  2022).  The
following  discussion  shall  extend  a  more  detailed  exposition  of  these  critical
approaches  toward  application  within  sustainable  rural  tourism.

(Table 1) cont.....
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CHAPTER 4

Leveraging  Public-Private  Partnerships  (PPP)  for
Smart Rural Tourism: Integrating Technology and
Sustainability for Community-centric Growth
S. Thandayuthapani1,*

1 Department of Management, Kristu Jayanti College (Autonomous), Bengaluru, Karnataka, India

Abstract:  This  study  is  all  about  finding  ways  for  public-private  partnerships  to
improve  smart  rural  tourism  by  integrating  technology  with  sustainability  to  bring
about community-oriented development. As rural communities increasingly leverage
tourism for economic growth, the integration of smart technology and environmental
preservation techniques has become essential to their success. The report is focused on
the  ways  PPPs  could  address  the  lack  of  resources  by  developing  the  digital
infrastructure  and  collecting  data  that  will  be  used  to  make  informed  decisions  and
implement  sustainable  practices  for  rural  tourism.  The  research  has  shown  that  the
technology has to be developed with the local community in mind so that competition
will be overlooked and the local people will benefit from it. Such a paper incorporates
case studies and qualitative research to show the best practices and the problems in the
implementation of the Public-Private Partnerships (PPPs) for smart rural tourism. The
outcomes  are  such  that  public-private  partnerships  tend  to  improve  tourists'
experiences, preserve cultural heritages, and promote environmental sustainability, as
well as empower the local people. The manuscript provides practical recommendations
for  policymakers,  private  sector  stakeholders,  and  community  leaders  to  exploit  the
complementarities of public-private partnerships, technology, and sustainability for the
development of sustainable and inclusive rural tourism.

Keywords: Community-centric growth, Cultural heritage, Digital infrastructure,
Eco-friendly initiatives, Inclusive development, Public-private partnerships, Smart
rural tourism, Stakeholder collaboration, Sustainability, Technology integration.

INTRODUCTION

Rural tourism is on the rise, and many people are using it as a tool to develop the
economy, and thus, by innovation and conservation of the cultural as  well  as  en-
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vironmental aspects, it is sustainable. The birth of technological developments, as
well as the recognition of sustainability challenges, have prompted rural tourism
to be an evolving field and a great contributor to its multifarious parts. The best
way  to  achieve  this  transition  is  through  joint  structures  and  mechanisms  of
Public-Private  Partnerships  (PPP).  These  undertakings,  which  involve
partnerships between the government and private sector organizations, provide a
suitable  system  to  address  rural  tourism-related  issues  like  infrastructure
development,  technological  integration,  and  community  involvement.  PPPs  are
the most crucial acquisitions for rural tourism as they are not only green but also
potentially  transforming  through  the  provision  of  augmented  data.  This
integration must be done to make sure that tourism development in rural areas is
not  only  viable  but  is  also  successful  in  the  social  and  environmental  sectors.
Also,  community-driven development  -  focusing on the well-being of  the local
people - is vital for the success of rural tourism initiatives. By using PPP models,
rural communities can embrace breakthroughs in technology while making sure
that  their  culture  and  social  fabric  stay  intact,  as  well  as  their  natural  space  is
conserved.

A Brief Overview of the Concept of Public-Private Partnerships (PPP)

Public-Private Partnerships (PPPs) are a synergy between the public sector (e.g.,
governments,  local  municipalities)  and  private  sector  entities  (e.g.,  companies,
NGOs),  aimed  at  delivering  public  services  or  implementing  infrastructure
projects.  PPPs  have  been  employed  on  a  global  scale  in  a  number  of  fields,
including transportation, health, education, and recently tourism (Schnellenbach
and Schob, 2018). These cooperative ventures promote the utilization of common
resources,  knowledge,  and  risk-sharing  between  the  public  and  private  sectors,
thus leading to development processes that are more efficient and sustainable. In
rural  tourism,  PPPs  can  facilitate  the  construction  of  tourist  infrastructure,  the
development of digital platforms, and the introduction of smart technologies, all
of which can help rural areas become more competitive and attractive to tourists.
Besides giving economic opportunities to local businesses, this provision enables
governments to have a hold on critical resources, to the extent that development is
in sync with the rural community's needs and wants.

Incorporating Technology into Rural Tourism

One of  the  technology  components  of  rural  tourism is  what  is  known as  smart
tourism. Use of digital tools, data analytics, and the implementation of emerging
technologies (such as IoT, artificial intelligence, and augmented reality) that will
help tourists to have a better experience without sacrificing the ecological aspect,
are  part  of  the  smart  tourism  strategy.  This  transformation  has  affected  urban
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centers primarily, but there is now a need to adapt it for rural areas so as to attract
more visitors and add extra services too (Gretzel et al., 2020). Digital solutions
such  as  intelligent  navigation  tools,  internet  marketing  systems,  and  the  use  of
IoT-enabled infrastructure are particularly important for rural areas because their
isolation  and  lack  of  infrastructure  make  it  difficult  to  attract  tourists.
Furthermore, technological techniques like drones, GPS-based applications, and
AR can nurture  the  educational  and cultural  aspects  of  rural  tourism by giving
visitors  the  opportunity  to  have  interactive  and  immersive  experiences,  among
others (Gretzel, Sigala, Xiang, and Koo, 2015). At the same time, the integration
of  technology in rural  tourism provides an avenue for  addressing sustainability
woes. Smart technologies are not only able to help optimize the use of resources
such  as  water  and  energy  in  tourism  projects,  but  they  can  also  cut  waste
generation  through  efficient  management  systems  (Gössling  et  al.,  2020).
Moreover, data-based analytics will ensure the monitoring of visitors' behavior,
evaluation  of  their  environmental  impacts,  and  decisions  on  the  sustainable
allocation of resources. For instance, real-time monitoring systems can be used to
prevent over-tourism and guarantee that the environmental carrying capacity of
rural destinations is not exceeded.

Sustainability in Rural Tourism

Sustainability is the main problem in rural tourism, and it is especially important,
taking  into  account  the  potential  environmental  and  social  threats  that  tourism
growth can bring to such vulnerable territories. Sustainable tourism is concerned
with  the  conservation of  the  environment,  the  preservation of  local  web pages,
and  the  equitable  sharing  of  the  economic  benefits  (Scheyvens,  2002).  This,
however, may be difficult to implement in rural settings as these locations often
rely on environmental resources and cultural heritage, which are readily exposed
to  over-utilization.  PPPs  find  a  strong  role  in  increasing  sustainability  by
synergizing private sector initiatives with public policies that are environmentally
and socially responsible. For example, public authorities may use PPP contracts to
set standards for clean energy use in their infrastructure development, including
energy-efficient  buildings,  smart  waste  management  systems,  and  eco-friendly
transportation solutions (UNWTO, 2020). On the other hand, partner companies
offer technical skills, capital, and creativity to the solution. An essential aspect of
the  sustainability  of  rural  tourism  is  the  involvement  of  the  community.  True
sustainability is never achieved unless the local community is directly involved in
both  the  decision-making  process  and  the  use  of  tourism  revenues.  This  is
achieved by the concept of community-centric growth. PPPs might be used to get
the  buy-in  of  local  beneficiaries—such  as  farmers,  artisans,  and  indigenous
groups—through  involving  them  in  the  construction  of  tourism  products  and
services  that  are  synonymous  with  their  unique  cultural  values  and  traditions
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CHAPTER 5

Weaving Opportunities: A Case Study of Silk Tour
at Ramnagara, Karnataka
V Sivakami1,*, Sejana Jose V1 and Sumesh Mangalasseri2

1 Department of Travel and Tourism, Mount Carmel College, Bangalore, Karnataka, India
2 Suyatri Community Tourism Pvt Ltd, Bangalore, Karnataka, India

Abstract: The tourist sector contributes to economic growth, particularly in developing
countries,  by  generating  entrepreneurial  opportunities  for  local  communities.  Social
entrepreneurship  within  the  tourism  sector  has  become  a  crucial  catalyst  for  the
development of rural locations. This study examines Ramnagara, a community on the
periphery of Bengaluru, Karnataka, India, famous for its silk manufacturing. The local
community  of  Ramnagara  has  integrated  its  silk  weaving  tradition  with  tourism
initiatives,  termed  ‘Silk  Tour,’  developed  collaboratively  by  local  stakeholders  and
supported by Suyatri, a social entrepreneurship organisation dedicated to community
development.  Researchers  have  examined  the  effect  of  social  entrepreneurship  on
Communal  change  through  a  qualitative  case  study  approach,  focusing  on  the  local
community's role in the expansion of the tourism sector.  The present research study
provides  significant  insights  into  a  community-driven  model  for  sustainable  rural
tourism,  establishing  Ramnagara  as  an  entrepreneurial  paradigm  for  other  rural
locations  aiming  to  merge  tourism  with  cultural  and  economic  development.

Keywords:  Community  development,  Community-driven,  Economic  growth,
Entrepreneurial activities, Local community, Rural destinations, Rural silk tour,
Social entrepreneurship, Socio-cultural, Stakeholders, Sustainable development,
Tourism sector.

INTRODUCTION

In India, Rural Tourism (RT) is an emerging concept aimed at highlighting the
distinctive  allure  of  rural  destinations.  It  has  developed  into  a  sustained  and
revolutionary influence in the travel industry, providing authentic and immersive
experiences  for  tourists.  Furthermore,  RT  emphasises  the  welfare  of  rural
communities  by  safeguarding  local  culture  and  the  environment,  ensuring
equitable  economic  benefit  distribution,  and  improving  quality  of  life  through
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enhanced infrastructure, education, and healthcare services (Liu et al.,  2023; S.
Kumar et al., 2021). In comparison to other rural economic development efforts,
RT is comparatively simpler to establish and administer. The primary objective is
to  empower  rural  societies  through  planning,  development,  and  administering
tourism-related  entrepreneurial  activities.  RT  endorses  both  direct  enterprises
(including tourist attractions and hotels) and indirect businesses (such as grocery
stores and gas stations) (Juma and Khademi-Vidra, 2019). In light of this context,
the researchers executed a case study in Ramnagara, a rural community located on
the  periphery  of  Bengaluru,  Karnataka.  The  study  elucidates  the  influence  of
societal  entrepreneurship  on  community  development  via  RT  initiatives  while
examining  the  essential  principles,  advantages,  and  obstacles  of  RT  while
developing a sustainable entrepreneurial model specific to the region. The primary
aims of the study are to address challenges, formulate a sustainable rural tourism
business model, and understand the possibilities and implications of RT.

RAMNAGARA AS A MODEL FOR RT

The  sustainability  and  advancement  of  the  host  community  depend  on
collaboration,  endeavour,  and  participation.  Ramnagara  serves  as  a  prominent
example of effective RT. Referred to as the Silk City, this community serves as a
favoured  alternate  destination  for  travellers  pursuing  weekend  retreats.  The
region's unique rocky terrain, part of the Deccan Plateau, comprises granite hills,
abundant  vegetation,  and the tranquil  Cauvery River,  establishing it  as  a  prime
location for activities such as rock climbing, trekking, and other outdoor pursuits.
Besides  its  natural  beauty,  Ramnagara  possesses  considerable  historical  and
cultural significance. The town has used as a filming setting for numerous Indian
films, making significant contributions to Kannada and Bollywood cinema. The
welcoming  town  maintains  a  robust  connection  to  its  heritage  and  actively
engages in cultural festivals, providing travellers with an authentic taste of local
traditions.  Agriculture  is  crucial  to  Ramnagara's  economy,  especially  the
cultivation of mulberry leaves for silkworm nourishment. The area is a principal
provider  of  Mysore  silk  and  contains  one  of  Asia's  largest  silk  cocoon
marketplaces.  Additionally,  Table  1  shows  Suyatri’s  initiatives  to  support  the
local community in Ramnagara.
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Table 1. Case study: Suyatri’s initiatives to support the local community in Ramnagara.

Suyatri, a social entrepreneurship organization, has developed the Silk Tour in Ramnagara to empower the
local community while promoting sustainable rural tourism. This initiative showcases the region’s rich
heritage and provides opportunities for local economic growth. Visitors to Ramnagara participate in an

immersive tour that highlights various aspects of the local culture and silk production, while actively
engaging with the community.

The journey begins with Silk Production Visits, where guests observe the life cycle of silkworms, learn about
silk cultivation, and witness traditional weaving techniques, all guided by local artisans. Following this,
visitors experience Homestay Accommodation, staying with local families and enjoying authentic meals,
such as ragi mudde, rice, and sambar. These homestays not only provide a deep cultural experience but

also offer additional income to the host families.
In addition, the tour includes Cultural Experiences, where the community organizes performances of

traditional dance and music. Guests also participate in activities such as creating floral crowns and playing
traditional games. Through Craft Workshops, visitors engage in learning the art of silk weaving, benefiting

local artisans by providing them with an income stream.
The tour further incorporates Community-Led Initiatives, such as eco-friendly farming practices and

sustainable resource management. Visitors learn from the local community's conservation efforts,
deepening their understanding of environmental responsibility. Guided Tours by Local Women provide a

unique, authentic experience as trained local women lead visitors through sites like silkworm rearing units
and government silk markets, showcasing indigenous knowledge and empowering women in the process.

Weaving Opportunities through the Silk Tour
Ramnagara’s deep association with the silk industry provides a unique cultural and experiential learning
opportunity for visitors. With the support of Suyatri, stakeholders—including local communities, experts,
and historians—designed an experiential program known as the Silk Tour. This program guides visitors
through the silk production process, from silkworm rearing to weaving silk in local factories. It enables

active participation by local families, promoting rural tourism and fostering sustainable development in the
region.

Through these efforts, Suyatri supports local craftsmen and families while promoting sustainable tourism
practices that benefit the community and maintain its cultural legacy. The Silk Tour exemplifies community-

based tourism, wherein local engagement and sustainable methods guarantee the lasting success and
development of rural areas.

Source: Sivakami et al.(2025), Unpublished Manuscript

LITERATURE ROAD MAP

Conceptual Understanding of RT

UN  Tourism  defines  RT  as  ‘a  form  of  tourism  activity  wherein  the  visitor's
experience  encompasses  a  diverse  array  of  offerings  typically  associated  with
nature-based  pursuits,  agriculture,  rural  lifestyle  and  culture,  fishing,  and
sightseeing.  Rural  tourism  has  certain  objectives;  it  is  a  contemporary
phenomenon for urban visitors and offers recreational and educational advantages
when  they  engage  with  the  countryside  or  partake  in  agricultural  activities  for
leisure purposes (UNWTO,2020). Rural travel is a specialised yet swiftly growing
sector.  (Aazami  and  Shanazi,  2020).  Displacement  of  rural  communities  and
decline in agriculture have led to a heightened interest in rural areas (Cunha et al.,
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CHAPTER 6

Integrating  GIS  and  AR/VR  Technologies  to
Enhance  Rural  Tourism:  Unlocking  Potential  for
Sustainable  Development  and  Cultural
Preservation
M Juned1,*, I Nagesh1 and S Mishra2

1 Department of Management, School of Management & Business Studies, Jamia Hamdard, New
Delhi, Delhi, India
2 Department of Management/Business, Presidency Business School, Bengaluru, Karnataka, India

Abstract: While rural tourism presents a special opportunity for cultural connection
and economic growth, poor exposure, restricted access, and uneven visitor involvement
usually limit its growth. This article studies the potential of Augmented/Virtual Reality
(AR/VR)  technologies  in  conjunction  with  Geographic  Information  Systems  (GIS)
technologies to improve rural tourist experiences. GIS provides perfect mapping and
spatial analysis of rural assets to facilitate the identification and promotion of unused
tourism  sites.  However,  AR/VR  technology  enabled  visitors  to  engage  in  deep  and
interesting  interactions  with  rural  settings  via  virtual  site  previews,  augmented
narrative,  and  cultural  simulations.

The chapter demonstrates, through its conceptual framework for the combined use of
GIS  and  AR/VR,  that  it  is  a  step  forward  for  rural  tourism,  stressing  the  identified
opportunities  to  boost  accessibility,  enhance  tourist  happiness,  and  encourage
sustainable tourism practice. It examines practical uses, advantages, and obstacles in
the adoption of these technologies in rural environments.

By  integrating  significant  insights  from  GIS  into  efficient  planning  and  navigation
using  AR/VR,  we  illustrate  that  the  combined  power  of  GIS  with  AR/VR  could
enhance the overall tourist experience in sensory and emotional tourism. Finally, the
study  examines  technological,  financial,  and  infrastructure  adoption  challenges  and
proposes solutions, highlighting the importance of digital innovation in making rural
travel a viable, environmentally responsible corporate operation. This study's analysis
is  insightful  for  academics,  legislators,  and  tourism  planners,  demonstrating  the
potential  of GIS and AR/VR to help unlock the untapped potential  of rural tourism,
enabling community empowerment and the preservation of cultural legacy.

*  Corresponding author M Juned:  Department of Management, School of Management & Business
Studies, Jamia Hamdard, New Delhi, Delhi, India; E-mail: mohammad.juned1@gmail.com

Vipin Singh, Amrik Singh, Amjad Imam Ansari, A.K. Haghi & Nimisha Maheshwari (Eds.)
All rights reserved-© 2026 Bentham Science Publishers

mailto:mohammad.juned1@gmail.com


Integrating GIS and AR/VR Technologies Entrepreneurship for Rural Tourism Growth, Part 2   85
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Rural tourism, Sustainable tourism, Virtual Reality (VR).

INTRODUCTION

Tourism extends beyond merely transporting individuals to different countries or
locations away from their usual residences. It has become a significant economic
and  social  indicator  of  a  nation's  performance.  A  country's  tourism  industry  is
assessed through various economic metrics. For example, in Fig. (1), the OECD
provides  an  overview  of  several  countries  based  on  their  tourism  sector
contributions.  In  Greece,  tourism  accounts  for  14%  of  total  employment,  with
Turkey following at 12%. Likewise, Mexico and Spain see their tourism sectors
contribute around 6-7% to their GDP. Data on tourism revenues and expenditures
illustrate that countries like Turkey, Germany, and Australia, among others, are
benefiting financially from their tourism services (OECD, n.d.).

Importance of Rural Tourism in Economic and Cultural Development

Rural tourism plays a significant role in both economic and cultural development
by  leveraging  local  resources,  enhancing  cultural  heritage,  and  fostering
sustainable practices. It serves as a catalyst for revitalizing rural areas, offering
economic diversification, and preserving cultural identity. As mentioned in Table
1, the integration of tourism with local traditions and natural landscapes not only
attracts  visitors  but  also  provides  a  sustainable  development  model  for  rural
communities.  This  multifaceted  approach to  rural  tourism is  evident  in  various
case studies and research findings.

Table 1. Potential of global rural tourism.

Exhibit Showing Rural Tourism Potential Across the Globe

Revenue during 23-24 USD 102.7 Billion

Projected Market Share 20233 USD 198.3 billion

CAGR (2023-24) 6.8%
Source: (Rural Tourism Market, 2025)

Post-COVID, the tourism Sector is regaining its shape. Especially, rural tourism is
creating its own space in tourism services. Rural tourism has experienced a 6.8%
growth,  as  shown  in  Table  1,  due  to  the  advent  of  digital  transformation
associated with AI, AR, and VR. During 2023-24, the sector has recorded revenue
of $102.7 billion (Rural Tourism Market, 2025).
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Fig. (1). Economic indicators with respect to tourism.
Source: Data compiled from OECD tourism-related datasets (Organization for Economic Cooperation and
Development  [OECD],  n.d.),  retrieved  February  22,  2025,  from   https://www.oecd.org/content/oecd/en/
search/data.html?q=tourism
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CHAPTER 7

Digital  Transformation  in  Rural  Tourism
Entrepreneurship:  Leveraging  Technology  for
Growth and Sustainability
C. Vijai1,* and Umesh U2
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Technology, Chennai, Tamil Nadu, India
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Abstract:  Digital  transformation  has  brought  about  a  revolution  in  rural  tourism
entrepreneurship, creating unprecedented opportunities to grow and work sustainably.
This paper explores how digital technologies, such as artificial intelligence, the Internet
of  Things  (IoT),  mobile  applications,  and  social  media,  can  empower  rural  tourism
entrepreneurs to enhance service delivery, improve operational efficiency, and reach
global markets. This attracts local culture, heritage, and unique rural experiences while
facing problems like scarce infrastructure and skills  in  the digital  world.  Successful
case studies of rural tourism where digital solutions have been successful in driving the
initiatives  are  also  explored,  showing  the  potential  for  economic  upliftment  and
community empowerment. Lastly, strategies for sustainable digital adoption balance
technology  assimilation  with  environmental  and  cultural  preservation.  The  findings
highlight  the  urgent  need  for  policy  support,  capacity  building,  and  collaborative
frameworks to foster a digitally enabled rural tourism ecosystem that drives inclusive
development and long-term sustainability.

Keywords:  Artificial  intelligence,  Community  empowerment,  Digital
transformation, Entrepreneurship, IoT, Mobile applications, Rural tourism, Social
media, Sustainability, Technology adoption.

INTRODUCTION

Rural tourism is a strong instrument for regional development, which contributes
to  the  growth  of  their  economy  and  cultural  heritage.  Focused  more  on  rural
landscapes, traditional lifestyles, and local experiences, rural tourism provides an
excellent opportunity to bridge the isolation gap between urban and rural commu-
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nities and empowers local entrepreneurs. Lane and Kastenholz (2015). However,
staying competitive in an increasingly digitalized world is particularly challenging
for rural tourism entrepreneurs; access to markets and resources is limited. Digital
transformation, the integration of advanced technologies into business processes,
has the potential to revolutionize rural tourism entrepreneurship. With the use of
artificial  intelligence,  the  Internet  of  Things,  and  digital  marketing  systems,
entrepreneurs can increase operations, reach new markets, and facilitate a tailored
visitor  experience  (Gretzel  et  al.,  2020).  Such  innovations  are  not  only
transforming how rural tourism businesses operate but can also contribute to the
achievement of sustainable development goals, inclusive economic growth, and
local  heritage  preservation.  Despite  its  potential,  the  adoption  of  digital
technologies in rural tourism is uneven and often hampered by infrastructural and
socioeconomic barriers (Naldi et al., 2015). This calls for targeted interventions
like capacity building, improved digital infrastructure, and policy support so that
rural  tourism  entrepreneurs  can  fully  capitalize  on  digital  opportunities.  This
chapter  looks  at  the  changing  role  of  digital  technologies  in  rural  tourism
entrepreneurship,  focusing  on  their  impacts  on  growth,  sustainability,  and  the
preservation  of  rural  identity.  It  should  be  based  on  a  critical  review  of  case
studies  and  best  practices  that  give  actionable  insight  into  creating  a  digitally
enabled rural tourism ecosystem.

SIGNIFICANCE OF TECHNOLOGY IN RURAL TOURISM

Technology has emerged as an essential catalyst for the transformation of rural
tourism:  using  digital  tools  to  overcome  traditional  restrictions  on  business  in
remote  areas  and  succeed  in  a  globally  competitive  environment.  Using  digital
tools  may  enhance  accessibility,  streamline  operations,  and  deliver  enriched
experiences  to  visitors.  Addressing  the  Urban  Rural  Divide.  Technology
minimizes geographical distances so that rural destinations can reach the urban
and international markets. Booking systems, virtual tours, and social media help
rural  tourism  operators  encourage  visitors  from  various  locations,  making  it
convenient  and  increasing  accessibility  (Buhalis  and  Law,  2008).  The
connectivity will not only contribute to increasing visitor inflow but also enable
rural-urban  partnership,  thus  holistic  regional  development.  More  visitor
experience  and  engagement.  Digital  technologies  facilitate  personal  and
experiential  travel,  increasingly  in  demand  by  contemporary  travelers.  For
instance,  Augmented  Reality  (AR)  and  Virtual  Reality  (VR)  technologies  aid
tourists in exploring rural attractions virtually before traveling. AI-powered smart
apps offer visitors real-time recommendations to ensure higher visitor satisfaction
and engagement. Boosting Local Economy and Cultural Promotion E-commerce
platforms enable rural  artisans and businesses to present and market traditional
crafts, food products, and cultural artifacts in a global marketplace. This way, not
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only  are  there  diversified  sources  of  income,  but  also  the  preservation  of  local
heritage (Raymond and Hall, 2008). Digital storytelling on social media further
strengthens  the  cultural  identity  of  rural  areas  to  attract  niche  markets  such  as
ecotourists  and  cultural  enthusiasts.  Improving  Operational  Efficiency
Technology  simplifies  the  management  of  tourism  services,  from  bookings  to
feedback  from  customers.  IoT-enabled  systems  drive  efficient  resource
management,  such  as  energy  conservation  in  ecolodges  or  monitoring  visitor
flows in protected areas. Innovations that help conserve costs and safeguard the
environment directly benefit entrepreneurs and the environment.

KEY DIGITAL TECHNOLOGIES FOR RURAL TOURISM

Advanced  digital  technologies  in  rural  tourism introduce  new ways  of  growth,
operational efficiency, and visitor engagement. The adoption of such tools may
eventually open a corridor to innovative solutions tailored to overcome the crisis
challenges related to scanty infrastructure and severe global competition.

AI and Big Data

AI allows rural tourism businesses to personalize their offerings, such as tailored
travel advice and real-time price adjustment. Chatbots and virtual assistants also
enhance customer service through quick responses to inquiries. Big data analytics
provides  entrepreneurs  with  insight  into  traveler  preferences  as  well  as  the
prediction  of  trends.

Internet of Things (IoT) for Smart Tourism

IoT  technologies  enable  easy  resource  and  service  management.  For  instance,
smart devices may well monitor and regulate energy consumption in buildings to
promote  sustainability.  The  Internet  of  Things-enabled  systems  help  enhance
visitor  safety  by  tracing  tourist  movement  in  remote  or  eco-sensitive  regions,
which, in turn, ensures a seamless and secure traveling experience (Buhalis and
Amaranggana, 2015).

Mobile Applications and Digital Platforms

Mobile apps function as an essential interaction platform between rural tourism
enterprises and travelers. Their key features include real-time booking, interactive
maps, and travel guides. Digital platforms like Airbnb and TripAdvisor reach a
global audience for rural tourism entrepreneurs, allowing them to display unique
accommodations and experience-based offerings (Wang et al., 2016).
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Abstract:  Rural  tourism offers  significant  opportunities  for  economic development,
cultural  preservation,  and  sustainable  travel.  However,  limited  awareness,  poor
infrastructure, and accessibility hinder its growth. Virtual Reality (VR) has emerged as
a  powerful  tool  to  address  these  barriers  by  providing  immersive  and  interactive
experiences that  enhance destination appeal  and influence traveler  decision-making.
This chapter explores the role of VR in rural tourism, examining customer motivations,
successful case studies, implementation strategies, and adoption challenges.

The chapter highlights how VR-based storytelling, 360-degree videos, and interactive
simulations  can  bridge  the  information  gap,  reduce  perceived  risks,  and  attract  new
visitors.  Case  studies  from  different  regions  showcase  successful  VR-driven  rural
tourism  initiatives,  demonstrating  increased  engagement  and  visitation.  Ethical
considerations, including cultural authenticity, inclusivity, and digital accessibility, are
also  discussed.  Additionally,  the  chapter  provides  practical  recommendations  for
tourism  boards,  businesses,  and  policymakers  on  integrating  VR  with  destination
branding, leveraging cost-effective solutions, and using digital platforms for content
distribution.

Advances in AI-driven personalization, 5G connectivity, and mixed-reality experiences
will  further  enhance  rural  tourism  marketing.  By  adopting  VR  strategically,
stakeholders can unlock new opportunities to promote undiscovered rural destinations,
drive economic growth, and create engaging, sustainable tourism experiences.
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INTRODUCTION

Rural tourism is emerging as a vital segment of the global travel industry, offering
unique, immersive experiences that contrast sharply with conventional urban and
commercialized  tourism  (Paresishvili  et  al.,  2017).  Characterized  by  scenic
landscapes,  cultural  heritage,  agricultural  activities,  and  authentic  local
interactions, rural tourism allows travelers to explore lesser-known destinations.
Despite its potential, rural tourism remains underdeveloped in many regions due
to  challenges  such  as  poor  infrastructure,  lack  of  visibility,  and  limited
promotional  strategies  (Carneiro  et  al.,  2015).

In many countries, rural areas possess significant cultural and natural wealth, yet
they  struggle  to  attract  visitors  due  to  accessibility  barriers  and  inadequate
marketing.  Rural  tourism  can  contribute  to  local  economic  growth,  cultural
preservation, and environmental sustainability if effectively harnessed (Đenadić et
al., 2016). With rising traveler preferences for experiential tourism, slow travel,
and sustainable tourism, there is  a  growing opportunity to unlock the untapped
potential  of  rural  destinations.  However,  achieving  this  requires  innovative
strategies, particularly leveraging technology to enhance awareness, accessibility,
and engagement (Agayi and Gündüz, 2020).

The tourism industry has undergone a digital transformation in recent years, with
technology  playing  a  crucial  role  in  shaping  travel  decisions,  experiences,  and
marketing strategies (Tussyadiah, 2015). Digital tools such as social media, travel
apps, artificial intelligence, and big data analytics have redefined how travelers
discover  destinations,  plan  trips,  and  engage  with  tourism  services  (Urquhart,
2019).

For rural tourism, technology serves as a bridge between remote destinations and
potential visitors. Online booking platforms, digital payment solutions, and GPS-
enabled  navigation  tools  have  improved  access  to  rural  areas,  making  travel
planning  more  seamless.  Additionally,  storytelling  through  digital  content,
including blogs, vlogs, and social media posts, has helped bring attention to rural
destinations that would otherwise remain unknown (Anaya and Lehto, 2020).

One of the most transformative technologies in modern tourism is Virtual Reality
(VR). By providing immersive, interactive experiences, VR has the potential to
revolutionize how rural destinations attract and engage travelers (Buhalis et al.,
2019).
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Virtual  Reality  (VR)  is  redefining  the  travel  industry  by  offering  prospective
tourists  an  immersive  preview  of  destinations  before  they  visit  (Jenny,  2017).
Through  VR-powered  simulations,  travelers  can  explore  scenic  landscapes,
historical  sites,  and cultural  experiences  from the comfort  of  their  homes.  This
technology  is  particularly  valuable  for  rural  tourism,  where  many  destinations
struggle with low visibility and accessibility issues (Beck et al., 2019).

For rural communities, VR can serve as a marketing tool that allows tourists to
experience the essence of a place virtually, igniting their interest in an actual visit.
VR  experiences  can  showcase  traditional  festivals,  farm  activities,  eco-lodges,
and  adventure  trails,  effectively  conveying  the  charm  and  uniqueness  of  rural
tourism. Moreover, VR can enhance destination storytelling, engaging travelers to
connect with local culture, heritage, and traditions (Wei, 2019).

This  chapter  explores  how  VR  technology  can  enhance  rural  tourism  by
addressing  its  core  challenges—low  awareness,  accessibility  constraints,  and
traveler hesitation. By integrating VR into tourism strategies,  rural  destinations
can attract a wider audience, promote sustainable travel, and create new economic
opportunities for local communities.

RURAL TOURISM: AN EMERGING FRONTIER

Rural  tourism  takes  place  in  countryside  areas,  villages,  and  remote  regions,
offering visitors an immersive experience of rural life, culture, and nature. Unlike
urban tourism, which often revolves around commercial attractions, rural tourism
focuses  on  authentic  local  experiences,  natural  landscapes,  and  traditional
lifestyles  (Lane,  1994).

Key characteristics of rural tourism include:

Nature-Based Travel  – Visitors explore scenic countryside, mountains, rivers,●

forests, and farmlands.
Cultural  and  Heritage  Connection  –  Tourists  engage  in  local  traditions,●

festivals, and handicrafts.
Agritourism and Farm Stays – Experiences include fruit picking, dairy farming,●

and vineyard tours.
Community  Involvement  –  Tourism  in  rural  areas  relies  on  local  businesses,●

homestays, and small-scale enterprises.
Sustainable  and  Responsible  Tourism  –  Rural  tourism  promotes  eco-friendly●

travel with a lower environmental impact.
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Abstract: Women entrepreneurs in community-based enterprises play a vital role in
advancing sustainable development, yet the mechanisms through which their perceived
Identity  shapes  entrepreneurial  satisfaction  and  leadership  resilience  remain
underexplored. This study investigates the interplay among perceived entrepreneurial
Identity, entrepreneurial satisfaction, and leadership resilience, offering an integrated
perspective on women's leadership development in grassroots settings. Drawing on data
from  women  community  entrepreneurs,  a  Structural  Equation  Modeling  (SEM)
approach was employed to assess both direct and mediated relationships among the key
constructs.  Findings  reveal  that  while  perceived  Identity  does  not  directly  predict
leadership  resilience,  entrepreneurial  satisfaction  serves  as  a  significant  bridge,
enhancing resilience capacities. Entrepreneurial satisfaction itself emerged as a robust
positive  predictor  of  leadership  resilience,  underscoring  its  centrality  in  women's
entrepreneurial pathways. The study contributes original insights by conceptualizing
satisfaction  not  merely  as  an  outcome  but  as  a  mediating  psychological  resource
linking Identity and resilience. Theoretically, the research advances understanding of
identity  work,  emotional  well-being,  and  adaptive  leadership  in  women's
entrepreneurship.  Practically,  it  offers  actionable  implications  for  designing
empowerment  programs  that  cultivate  strong  entrepreneurial  identities  and  support
satisfaction to foster resilient leadership. This study thus enriches the conversation on
inclusive  entrepreneurship  and  proposes  new  pathways  for  sustaining  women-led
enterprises  in  diverse  community  contexts.
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INTRODUCTION

Women  entrepreneurs  have  emerged  as  pivotal  agents  of  socio-economic
transformation,  particularly  in  community-based  contexts  where  tourism,  local
crafts,  and  micro-enterprises  drive  sustainable  development  (Hewapathirana,
2011).  Their  entrepreneurial  journeys,  however,  are  shaped  by  a  continuous
negotiation  between  personal  aspirations  and  societal  expectations.  Existing
scholarship  highlights  that  the  construction  of  entrepreneurial  Identity  among
women  is  a  dynamic,  adaptive  process,  influenced  by  cultural  norms,  gender
stereotypes, and evolving self-perceptions (Lan et al., 2024b; Stirzaker and Sitko,
2019b).  Across  diverse  settings  —  from  the  United  Kingdom  to  Indonesia  —
women  navigate  multiple  identities  simultaneously,  balancing  entrepreneurial
ambitions  with  age,  family,  and  social  roles  (Kelly  and  McAdam,  2023).  This
identity work is often critical for establishing legitimacy, accessing social capital,
and  resisting  marginalization  (García  and  Welter,  2013;  Stead,  2017).
Nevertheless,  the deeply contextual nature of perceived Identity among women
entrepreneurs demands further exploration, particularly as it intersects with their
emotional well-being, professional satisfaction, and ability to lead resiliently in
volatile environments.

Entrepreneurial  satisfaction  among  women  is  increasingly  recognized  as  a  key
indicator of business sustainability and personal fulfillment (Carree and Verheul,
2012;  Eddleston  and  Powell,  2012).  Unlike  traditional  entrepreneurial  models
focused on financial  performance,  women prioritize  intrinsic  outcomes such as
autonomy, meaningful engagement, and work-life integration (De Clercq et al.,
2022; Liu et al., 2019). Satisfaction emerges not merely from business success,
but from achieving personal validation, community impact, and alignment with
broader  life  goals  (Jan  et  al.,  2023;  Stead,  2017).  Studies  have  further
demonstrated that entrepreneurial satisfaction functions as a psychological buffer,
enhancing  resilience  during  periods  of  external  crisis,  such  as  economic
downturns  or  the  COVID-19  pandemic  (Essuman  et  al.,  2024;  Stephens  et  al.,
2021).  Resilient  leadership,  in  turn,  allows  women  entrepreneurs  to  navigate
adversity,  adapt  strategies,  and  maintain  business  continuity  while  promoting
gender-inclusive  models  of  entrepreneurship  (Acevedo-Duque  et  al.,  2021;
Hughes  and  Yang,  2020).  However,  how  satisfaction  emerges  from  identity
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affirmation and how it fortifies leadership resilience remain questions that have
received limited integrated theoretical attention.

Despite the growing body of literature on women's entrepreneurship,  important
theoretical  and  empirical  gaps  persist.  Much  of  the  existing  research  examines
perceived  Identity,  entrepreneurial  satisfaction,  and  leadership  resilience  in
isolation, without addressing the intricate relationships between these constructs
(Dhakal  et  al.,  2024;  Lan  et  al.,  2024b).  Moreover,  the  mediating  role  of
satisfaction—how  internalized  entrepreneurial  Identity  translates  into  resilient
leadership  behaviors  through  the  experience  of  satisfaction  —  remains
underexplored,  particularly  in  resource-constrained  and  community-driven
contexts  (Jay  et  al.,  2022).  Contextual  dynamics  such  as  local  gender  norms,
cultural  expectations,  and  socio-economic  barriers  introduce  additional
complexity,  underscoring  the  need  for  models  that  reflect  the  lived  realities  of
women entrepreneurs beyond Western-centric narratives (González and Macias-
Alonso, 2023; Hewapathirana, 2011). Understanding how women entrepreneurs
in  community  settings  forge  resilient  leadership  pathways  by  leveraging  their
perceived Identity and entrepreneurial satisfaction is, therefore, crucial—both to
enrich  theoretical  frameworks  and  to  inform  practice  aimed  at  empowering
underrepresented  entrepreneurial  groups.

This  chapter  seeks  to  address  these  gaps  by  investigating  the  interrelationships
among  perceived  entrepreneurial  Identity,  entrepreneurial  satisfaction,  and
leadership  resilience  among  women  community  entrepreneurs.  Specifically,  it
aims to examine how perceived Identity shapes entrepreneurial satisfaction, how
satisfaction  enhances  leadership  resilience,  and  whether  satisfaction  acts  as  a
critical mediator between Identity and resilience. By integrating these constructs
within a unified conceptual framework, this research offers important theoretical
contributions  to  the  literature  on  women's  entrepreneurship,  identity  work,  and
resilient  leadership.  Practically,  it  provides  valuable  insights  for  policymakers,
support  organizations,  and  educators  seeking  to  foster  resilient  and  sustainable
entrepreneurial ecosystems for women. The findings are particularly significant
for  advancing  gender  equity  and  inclusive  growth  within  community-based
entrepreneurship,  offering  a  pathway  toward  both  personal  empowerment  and
socio-economic  transformation  for  women  leaders  operating  at  the  grassroots
level.
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Abstract: Tourism activities that take place in rural settings, often far from cities or
developed  areas,  and  involve  visitors  participating  in  outdoor  activities,  the  natural
environment,  and  the  local  way  of  life  are  referred  to  as  “rural  tourism”.  Often
including accommodation in small, local businesses such as bed and breakfasts, this
type of tourism offers visitors the opportunity to learn about and experience the unique
features  and  charms of  rural  communities  and  landscapes.  In  essence,  rural  tourism
showcases the beauty of the rural diaspora to the globe while exploring the rural flora
and wildlife. To put it another way, rural tourism is categorized as a type of tourism
that  offers  a  chance  to  highlight  rural  indigenous  culture,  life,  and  heritage  in  rural
areas. It also gives locals business and other investment opportunities and facilitates
communication between the host and visitors for a more enjoyable travel experience.
Large sums of money are generated for the local economy via tourism, which is paid
for  by  visitors  who  purchase  essential  products  and  services.  It  also  opens  up  job
chances in the tourist industry. The growing tourist industry in developing nations has
raised concerns about the sustainability of the environment, as people there have grown
increasingly wary about overusing their natural resources. The necessity to encourage
sustainable  tourism  development  in  order  to  reduce  its  negative  effects  on  the
environment and to optimize socioeconomic tourism destinations is therefore becoming
more widely acknowledged. This chapter as a whole helps us understand the challenges
and opportunities for rural tourism entrepreneurship.

Keywords:  Rural  tourism,  Sustainable  tourism,  Economic  development,
Environmental  improvements.
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INTRODUCTION

Rural Tourism: An Introductory Phase

According to a study, rural tourism is the migration of individuals from their usual
place of residence to rural regions for a minimum of 24 hours to a maximum of 6
months for the express purpose of leisure and enjoyment (Takaendengan et al.,
2022). All forms of tourism that take place in rural areas are referred to as rural
tourism. The practice of showcasing the art, culture, tradition, and indigenous life
of  non-urban places  is  known as  rural  tourism.  Activities  that  allow tourists  to
experience a variety of goods and services related to agriculture and the natural
world, such as farming, fishing, crafts, and other facets of rural life. Low-density
rural  regions,  landscapes,  and land uses  dominated  by forestry  and agriculture,
traditional and social structures, rural lifestyles, history, and nature, among other
things, are the focus of rural tourist operations.

Rural Tourism Types and Forms

Rural tourism is described as any sort of tourism that emphasizes rural life, art,
culture, and tradition in rural regions, therefore supporting the local community
both socially and economically and promoting contact between visitors and locals
for a more satisfying travel experience. Agritourism, farm tourism, rural tourism,
soft tourism, alternative tourism, ecotourism, and many more terms are used to
describe  tourism  operations  in  rural  areas;  however,  the  meaning  of  these
expressions  differs  by  country.

Agritourism: While both terms are frequently used to refer to all rural tourism●

activities, they are more commonly used to describe tourism products that are
“directly  connected  with  the  agrarian  environment,  agrarian  products,  or
agrarian stays.” These include the sale of farm products or handicrafts, meals,
recreational activities, and lodging on farms, whether in rooms or camping.
Farm Travel: Specifically farm-related and typically connected to tourism that●

involves  lodging  on  farms  and  pursuing  experiences  at  farm  attractions  and
enterprises.
Tourism in Wilderness and Forests: The rural area's remoteness and natural●

beauty are explored by tourists. It may be considered a subset of rural tourism,
or it might be considered a distinct concept. Visitors who engage in wilderness
and forest tourism see the natural habitat of flora and fauna. It mostly includes
non-consumptive  encounters  with  the  environment  and  wildlife,  such  as
watching  and  taking  pictures  of  animals  in  their  natural  settings.  Numerous
tourist pursuits, including wildlife photography, safari, bird watching, trekking,
climbing, and more, are included in wilderness and forest tourism.
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Eco-friendly  Travel:  The  term  “green  tourism”  describes  travel  to  rural  or●

environmentally friendly locations. Compared to conventional, mass tourism, it
is increasingly frequently used to refer to types of travel that are seen to be more
ecologically benign. Green tourism is a significant type of rural tourism in rural
regions.  Green  tourism  is  defined  as  a  method  of  developing  the  tourism
industry that aims to establish a mutually beneficial connection with the natural
and  social  environment  on  which  it  depends,  while  also  subtly  pursuing
sustainability  goals.
Ecotourism: It is a type of nature tourism (travel to pristine, natural places) that●

presupposes  the  active  promotion  of  environmental  preservation,  direct
advantages  for  local  communities  and  cultures,  and  the  provision  of  a  good,
educational  experience  for  visitors.  A  collection  of  environmentally  friendly
travel practices that take place in natural settings is known as ecotourism.
India's rural tourist industry has evolved:  Over the past few decades, rural●

tourism in India has been steadily increasing. Numerous factors have contributed
to  the  transition  from  mass  tourism  to  more  individualized,  locally  focused
travel  experiences.
Increasing desire for genuine experiences: We as individuals, as well as other●

contemporary tourists, are searching more and more for distinctive and genuine
experiences that let us engage with regional customs and cultures. In a way that
is frequently unavailable in metropolitan environments, rural tourism offers us
the chance to explore India's rich cultural legacy, traditional ways of life, and
ancient traditions.
Sustainable  travel:  With  the  increased  worldwide  focus  on  sustainability,●

travelers are becoming more mindful of their environmental and social impact.
Rural tourism promotes sustainable travel, local economies, and the preservation
of cultural history.
Government initiatives: The Indian government has assessed the potential of●

rural tourism and has launched a number of efforts to boost it. Schemes such as
the  Swadesh  Darshan  Scheme  and  the  Ministry  of  Tourism  efforts  strive  to
enhance infrastructure, accessibility, and promote lesser-known rural sites. This
takes us to how rural tourism is affecting tourist evaluations in India, which is
the most important component.

Rural  tourism is  changing the  way people  experience India  by offering a  more
intimate,  leisurely,  and  culturally  rich  tour  experience.  Unlike  regular  tourism,
which frequently provides only a surface view of a region, rural tourism allows
visitors to immerse themselves in the local way of life. Visitors obtain a greater
understanding of the region's cultural material by participating in traditional galas,
learning about local crafts, or engaging in everyday agricultural operations.
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CHAPTER 11

Harnessing  Crowdfunding  and  Social  Impact
Investment  for  Rural  Tourism  Ventures:  A  New
Pathway to  Sustainable  Growth
S. Thandayuthapani1,*

1 Department of Management, Kristu Jayanti College (Autonomous), Bengaluru, Karnataka, India

Abstract:  Although  rural  tourism  has  become  a  driving  force  behind  sustainable
development,  its  expansion  is  often  impeded  by  the  lack  of  conventional  funding
sources.  This  study  examines  the  revolutionary  possibilities  of  Social  Impact
Investment (SII) and crowdfunding as cutting-edge financing strategies to enable long-
term expansion in rural tourist endeavors. Rural tourism may solve enduring issues like
infrastructure  deficiencies,  unemployment,  and  cultural  degradation  while  fostering
ecological conservation by fusing community-driven business models with socially and
ecologically  responsible  activities.  By  empowering  small  business  owners  to  take
advantage  of  local  and international  networks,  crowdfunding platforms democratize
access to money and promote stakeholder participation and community ownership. In
order  to  match  investor  interests  with  long-term  sustainability  objectives,  SII
simultaneously directs patient money toward projects that place a higher priority on
quantifiable social and environmental benefits in addition to financial rewards.

The  paper  emphasizes  how  these  alternative  finance  approaches  enable  rural
communities to diversify local economies, improve livelihoods, and safeguard cultural
heritage.  Case  studies  show how blended financing strategies,  which include  public
grants, SII, and crowdsourcing, may reduce risks, draw in a variety of investors, and
expand meaningful initiatives. However, issues still exist, such as the need for strong
effect  assessment  methods,  legislative  difficulties,  and  gaps  in  digital  literacy.  The
importance  of  institutions  and  governments  in  fostering  enabling  conditions  via
capacity-building initiatives,  tax breaks,  and uniform measures for evaluating social
benefits is emphasized in policy proposals.

Crowdfunding  and  SII  provide  a  means  of  establishing  sustainable,  inclusive  rural
tourist  ecosystems by reducing the  financial  gap  and encouraging multi-stakeholder
cooperation.  By  giving  equal  weight  to  people,  the  environment,  and  profit,  this
synergy not only speeds up sustainable growth but also reimagines value generation.

*  Corresponding  author  S.  Thandayuthapani:  Department  of  Management,  Kristu  Jayanti  College
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INTRODUCTION

Various  economic  problems  stemming  from  underinvestment  and  substandard
infrastructure,  together  with  population  decline,  harm  rural  regions  globally.
Eighty percent of the world's territory spans rural areas, though people living in
rural areas represent just thirty percent of the global population, according to the
OECD (2020).  Rural  regions face double trouble  because they experience both
elderly  population  trends  and  young  resident  departure.  These  undeveloped
regions  lack  traditional  financial  services,  making  business  development
challenging  (World  Bank,  2021).  The  combination  of  natural  landscapes  with
artisanal  traditions  and  cultural  history  gives  rural  communities  an  untapped
potential to become vital contributors to sustainable development if these assets
are exploited effectively.

These  regions  experience  revival  through  the  tourism  sector  that  promotes
environmental stewardship, cultural protection, and economic sector expansion.
Rural  tourism  works  as  a  development  tool  to  achieve  three  Sustainable
Development  Goals  (SDGs)  that  include  SDG  8  (decent  jobs),  SDG  11
(sustainable communities), and SDG 12 (responsible consumption) according to
the  United  Nations  World  Tourism  Organization  (UNWTO,  2022).  A
combination of Italian agricultural tourism together with Costa Rican eco-lodges
provides an excellent example of eco-friendly job creation, according to Ciolac et
al., (2020). Rural enterprises find it difficult to access conventional loans due to
perceived  risks  combined  with  loan  requirements,  so  promising  such  projects
requires  innovative  financial  structures  (OECD,  2021).

Fund  acquisition  poses  the  biggest  challenge  for  rural  tourism  development
projects.  The  location-specific  business  models,  along  with  seasonal  business
cycles, cause financial institutions to classify these initiatives as high-risk assets
(Butler,  2021).  Rural  SMEs  encounter  loan  difficulties  from banks  at  a  rate  of
60% according to a 2022 EU research study, which obstructs their developmental
prospects.  This  funding  imbalance  worsens  inequalities  by  ensuring  that  rural
areas cannot utilize the tourism potential for development. The growing need for
viable  financing  solutions  encourages  people  to  choose  alternative  methods,
including social impact investing and Crowdfunding, according to Belleflamme et
al., (2020).
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Crowdfunding enables decentralized fund collection through online platforms that
let  users  donate  small  amounts  to  numerous  contributors.  Rural  businesses  can
underestimate  traditional  middlemen  operations  because  Kickstarter  and
Indiegogo platforms connect them to community involvement alongside market-
proven testing. Through its “Rural Tourism Initiative,” Nepal achieved $50,000
through reward-based Crowdfunding while its funders gained cultural experiences
for  their  contributions  (Gössling  and  Hall,  2023).  The  technique  both  secures
funding  and  creates  a  devoted  set  of  customers,  thus  enhancing  the  project's
feasibility  level.  Equity  crowdfunding  enables  investors  to  acquire  business
interests through which they can establish financial gains that relate to long-term
performance, according to Mollick (2020).

The key goal of Social Impact Investments (SII) combines economic returns with
exact measurements of environmental and social advantages. The Global Impact
Investing Network (GIIN, 2023) predicts that Social Impact Investment (SII) will
reach a $1.2 trillion value by the year 2023 as investors show great interest in the
sustainable  tourism  sector  and  other  similar  industries.  The  capital  funding  of
ecotourism  projects  in  Kenya  and  Peru  by  Blue  Orchard  and  Triodos  Bank
demonstrates  the  ability  of  SII  to  advance  fair  social  development.  Rural
businesses choose these investments because blended financing structures unite
public and private funds while minimizing risks.

Rural  tourism develops  a  fresh  opportunity  through  unifying  SII  methods  with
crowdfunding  principles.  Crowdfunding  can  perform  as  an  initial  testing
mechanism for market needs and neighborhood backing, which draws extra SII
funding  toward  sustainable  initiatives.  The  Colombian  eco-lodge  obtained
500,000 SII funding from 20,000crowd donors who supported their community
venture  (Fernández  et  al.,  2023).  Crowdfunding  platforms  nowadays  include
impact  indicators  as  they  seek  to  meet  SII  requirements  and  show  increased
transparency  (Calic  and  Mosakowski,  2020).

Despite their potential use, these models present several drawbacks. Investments
into broadband infrastructure should be prioritized due to existing digital divides
throughout  rural  areas  that  block  funders  from  crowdfunding  platforms  (ITU,
2022).  Equity  crowdfunding  availability  faces  substantial  restrictions  in
developing nations, which act as a barrier to adoption. A complete framework for
social  effect  assessment  demands  significant  resources  that  could  prove
challenging  for  startup  businesses.  The  Government,  together  with  non-
governmental organizations and corporate entities, needs to collaborate in order to
solve  these  difficulties  while  developing  enabling  operational  settings  (GIIN,
2023).
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